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Refreshing Salon 56 Team Passionate About
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Sa!nn 56 15 o refreshing change to the
everyday salon.

Owners Jaimie Olvera and Cathy
McKinmey care about the cliemt’s comfont
and clients feel it the minne they walk
through the door.

*At Salon 56 you can expect to expe-
rience & warm, friendly enviroament that
leaves you feeling stylish and confident,”
said Olvera, o graduste of the Sassoon
Academy, “Our styling team is experi-
enced, tlefited and professional. Com-
plete customer satisfaction is our number
one priorty, We want every client to leave
our salon fecling great about te way they
look."

McKinney, a national award winning
color specialist who was one of five styl-
ists chosen by L'Oreal in 2009 to attend
Fashion Week in Mew York City, noted
that the salon is relaxing and inviting and
the services sublime. “We are passionate
about our crafi. We
wanled to create an
environment  where
crestivity could
flounsh,” she said
“Ar is  parsmesumnl
to our crafl. Continued education in new
product methodology is key to staying on
the cutting edge.”™

Salon 56 is a full service salon for
hair and skin along
with n retail center
featuring hair and skin
care products — with a
highly trained, profes-
sional team of stylists.
“Every look our styl-
ists create 15 designed
io  complement  the
clients bone stucture,
personal desires and
lifestyle. Our styling
leam is  passionats
about what they do
and receive advanced in-salen training o
stay shead of the trends,” Olvera said,

Customized hair styles, color, high-
lights, low lights, color comection,
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'We are passionate
about our craft’

=Calhy McEinney

chemical straightening, Keratin Complex
Smoothing Therapy by Coppola, and
perms are among the services available
at Salon 56, which
also offers an amay
of make-up services
including bridal ser-
vices, prom, barth-
day or special occa-
gion make-up. ““We also kave wonderful
skin care specialists that personalize treat-
menls according to clients’ needs — in-
cluding peels, Microdermabrasion, and
waxing for men and
women, MeKinney
sajd, “We even of-
fer make-up lessons
as well as prosthetic
make-up applications
for costume events.
And Salon 56 is San
Diego's source for the
lorgest selection of
hair care products and
hair acoessones.”
Olvera and
McKinney  opemed
Salon 56 at 13289 Black Mountain Road
#7 in 2007, but the dream of opening the
fiacility began 17 years apo when they firs
began working together — and developed
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some of their priorities and philosophies

for what eventually became Salon 56:

= Client satisfaction as their number one
POy,

» They provide master stylists, top prod-
ucts, and make every decision with the
main focus in providing the upmost total
satisfaction for their cliems.

» They are philanthropic and suppon the
local community continuously through-
oart the vear.

Mot only did Salon 56 found Salons
of Substance, a coalition of San Dicgo’s
top 20 salons that have come 1ogether to
strengthen their philanthropic  presence
in San Diego County, the full service sa-
len for hair and skin sponsors a vanety of
events and programs 1o help people and
organizations — such ag s “Teacher That
Made A Difference in Your Life” con-
test; fundraising “cut-a-thons"™ for vanous
causes; a monthly blood drive; collecting
clothing for local women's safe shelters:
and providing salon services for a variety
of canses. W

Salon 56 5 located af 13289 Black
Meowniain Road %7, San Diego, CA 92129,
To confact Salen 36, call 8538-484-5045 aor
el informralonid.com. For morg
information, visll wwwsalonSa,conm,
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